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TOBAPBI

Kaace Nel: Xumudeckue npoayKThl, IpeHA3HAYEHHbIE AJIS HCIIOJIb30BaHMs B IPOMBIIIJICHHBIX,
HAYYHBIX [ENSAX, B (hoTOTpaduu, CENLCKOM X03SHUCTBE, CaJ0BOJICTBE U JIECOBOJICTBE; HEOOpaOOTaHHbIE
CHHTETUYECKUE CMOJIBI, HEOOpaOOTaHHBIE TIACTUYECKHE MaTepUaIIbl; YJOOPEHHUS; COCTABBI IS
TyLIEHUS OTHS; NpenapaTsl Ul 3aKaJIKU U MAKA METaJUIOB; MPENapaThl U1 KOHCEPBUPOBAHUS
MUIIEBHIX POIYKTOB; AyOMIbHBIC BELIECTBA; KICSIIHE BEIIECTBA TS MPOMBIIUICHHBIX IIEJIeH.

Kaace Ne2: Kpacku, onudpbl, 1aKu; 3alIMTHBIE CPENICTBA, TPEIOXPAHSIONINE METAJUIBI OT KOPPO3HU U
JPEBECHHY OT pa3pylLICHUs; Kpacsllie BEIeCTBa; MIPOTPaBbl; HEOOpaOOTaHHBIE IPUPOAHBIE CMOJIBI;
JJUCTOBBIC U HOpOIJ_IKOO6p33HI>Ie MCTAJUIbI, UCITOJIB3YCMBIC IJI XY HOKCCTBCHHO-ACKOPATUBHBIX I.[CJICI\/’I
U XyJ10’)KECTBEHHOM IevaTu.

Kuaace Ne3: Ipenapats! s or0enuBanus U MPOYHE BEIIECTBA AJIsl CTUPKH; IPenapaThl JUIsl YUCTKH,
MOJIMPOBaHUA, 00€3KUPHUBAHUS U adpa3uBHON 00pabOTKU; MbLIa; TapdromMepHble u3aenus, 3pupHsie
Macja, KOCMETHKA, JIOCOHBI ISl BOJIOC; 3yOHbBIE MOPOIIKY M MACTHI.

Kuaace Ne4: Texnnueckue Macia U CMa3KH; CMa304HbIe MaTepUaibl; COCTaBbI JJIs MOTJIOMICHMUS,
CMa4YUBaHUS U CBSI3BIBAHUS MBLIN; TOIUIMBA (B TOM YHCJIE MOTOPHBIE OCH3WHBI) U OCBETUTEIBHBIC
MaTepUanbl; GUTUIN U CBEYH VISl OCBEIICHHSL.

Kaace NeS: ®apmarneBTuueckie 1 BeTepHHAPHBIE MIPENapaThl; THTHEHUYECKUE TpenapaThl s
MEIUIIMHCKHUX IEJICH; TUETUYCeCKHUE BEIIECTBA I MEIUIIMHCKUX TIeJIeH, IETCKOE MUTAHNE; TUTACTHIPH,
MEPEBS30YHbIC MATEPUAIIbI, MATEPUAIIBI [T TUIOMOUPOBAHHUS 3yOOB U H3TOTOBJICHUS 3yOHBIX CJICTIKOB;
Ne3UH(PUITUPYIONTUE CPEACTBA; MPENapaThl ISl YHUITOKCHHS BPEIHBIX )KUBOTHBIX; ()YHTHITHIBI,
repOUIIHIbI.

Kuaace Ne6: OObruHBIC METAIITBI M UX CIUIABBI; METATHYECKUE CTPOUTEILHBIE MAaTEPHAIIBI;
NEPpCABUKHBIC MCTAJUIMYCCKUEC KOHCTPYKIUU U COOPYIKCHUA,; MCTAJUIMYCCKUC MAaTCPpUAJIbl IJIS
PENbCOBBIX MyTel; METAIIMYECKHE TPOCHI U ITPOBOJIOKA [HE 3JIEKTPUUECKHE]|; CKOOSIHBIE Y 3aMOYHBIE
U3JeNUs; MeTaNTHIecKue TpyObl; ceibl; u3aeaust 3 OOBIYHBIX METAJUIOB, HE OTHOCAIINECS K APYTUM
KJ1accaMm; py/abl.

Kuaace Ne7: MamuHbl ¥ CTaHKH; ABUTATENH (32 UCKIIFOUEHUEM TPETHA3HAYCHHBIX JIJI1 HA36MHBIX
TPAHCIIOPTHBIX CPEJICTB); COCTUHEHHS U AJIEMEHTHI Iepeaay (3a HCKIIOUEHUEM TpeHa3HAYeHHBIX TS
HA3eMHBIX TPAHCTIOPTHBIX CPEACTB); CEIILCKOXO3SIMCTBEHHBIE OPY/IHsI, UHBIE YeM OPYIUSI C PyUYHBIM
yIpaBiIeHHUEM; HHKYOaTOPBI.

Kunacce Ne8: Pyunble opyiusa 1 HHCTPYMEHTBI; HOKEBbBIC U3EIUS; BUIKU U JIOKKH; XOJIOAHOE OPYKHUE;
OpUTBBI.

Kaace Ne9: [Ipubopsl 1 HHCTpYMEHTHI Hay4Hble, MOPCKHE, Teoie3ndeckue, pororpadudeckue,
KHHEMaToTrpaguuecKue, ONTUIECKHE, ISl B3BEIINBAHUS, U3MEPEHNUS, CHTHAJTN3AIIH, KOHTPOJIS
(mpoBepkm), ciacaHust 1 00yueHust; MPUOOPBI U MHCTPYMEHTHI JUIs Iepeiayun, pacipeaesieHus,
TpaHchopMaIy, HAKOTUICHUS, PETYJIMPOBAHMS WIIH YIIPABICHUS 3JICKTPUUIECTBOM; alliaparypa s
3aIlucH, epeaayu, BOCIIPOU3BEICHH 3BYKa WIM N300pa’KeHHIi; MarHUTHbIE HOCUTENIHN HH(pOpMalUy,
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AUCKH 3BYKO3aIlMCHU,; TOPTOBBIC aBTOMATbl U MCXaHU3MBI IJId allliapaTtoB C HpeILBapI/ITeJ'IBHOI\/JI OHHaTOﬁ;
KacCCOBBIC aImaparhl, CYCTHbIC MAIIMHBI, 000pyI0BaHHUE 1151 00PaOOTKH HHPOPMAITHH U KOMITBIOTEPBI;
00opyTOBaHUE /IS TYIICHUS OTHSI.

Kaace Nel0: [TpuGops! 1 MHCTPYMEHTBI XUPYPTUUYECKHUE, METUIIMHCKIAE, CTOMATOJIOTHUYECKUE U
BETEpUHAPHBIE; IPOTE3bl KOHEYHOCTEH, II1a3HbIE U 3yOHbIE IPOTE3bl; OPTONEANYECKUE U3EITHS;
MaTepUaIbl U1 HAJTOXKEHUS 1IBOB.

Kuaace Nell: YcrpoiicTBa 171 OCBEILIEHHsI, HArpeBa, NOTy4YEeHUs Mapa, TeII0BOi 00pabOTKU MUIIEBBIX
MIPOAYKTOB, JJI OXJIAXKEHUS, CYIIKH, BEHTUJISILIUH, BOJOPACIIPEACIUTEIbHbBIE U
CaHUTApPHOTEXHUUYECKHE.

Kunace Nel2: TpancniopTHbIe CpeICcTBa; anmnapaThl, IEPEMENIAIOIINECS 110 3eMJIE, BOAE U BO3IYXY.
Kuaace Nel3: OrnectpenbHoe opyskue; O0erpHunachl U CHapsiibl; B3pbIBUAThIE BEIIECTBA; (PeHEPBEPKH.

Kuaacc Nel4: biraropoiHble METaJUTbl U UX CIUIaBbI, U3/ACNINS UM MOKPBITUS U3 HUX, HE OTHOCSIIIHECS
K JIPyTUM KJIaccaM; IOBEJIMPHBIC U3ACIUS, OMKYTEepHs, IParolieHHbIC KAMHHU; YaChl M IPOYHE
XPOHOMETPHUYECKUE TPHOOPHI.

Kuacc NelS: Mys3bikanbHble HHCTPYMEHTHI.

Kunace Nel6: bymara, KapTOH ¥ U3JI€TMs U3 HUX, HE OTHOCAIIUECS K IPYTUM KJlaccam; IevaTHast
MPOAYKLUS; MaTepUaIbl sl IEPEIJIETHRIX paboT; POTOCHUMKH; MUcYeOyMaXKHbIe TOBApHI; KICHKUE
BCIICCTBA JIA KaHUCIAPCKUX U OBLITOBBIX ueneﬁ; MPUHAAJICIKHOCTH I XYAO0KHUKOB, KUCTU;
MUNIYIIIE MATUHBI U KOHTOPCKHUE MPUHAANICKHOCTH (32 UCKIIIOUeHUuEM MeOenn); yueOHbIe
MaTepHaJIbl U HATJISAHBIE TIOCOOUS (32 UCKITIOYCHHUEM aIllapaTyphl); IMIACTMACCOBBIC MaTePUAITBI JIJIS
YIaKOBKH (HE OTHOCAIINECS K IPYTUM KiaccaM); MPUQTHL; KIUIIe TUIIOTpadcKue.

Kaace Nel7: Kayuyk, pe3una, ryrranepya, acoect, Ciroa U U3eIus U3 dTUX MaTepUuaaoB, HE
OTHOCAIIHUECCA K APYTUM KJIaCCaM; U3ACIIUSA U3 YACTUIHO 06p2160TaHHLIX MjIacTMacc; MaTCpuajibl A1
KOHOTIaYeHUs, YIUIOTHEHUS U U30JISIUHN; HEMETaJUInYecKnue THOKue TpyObl.

Kuaace Nel18: Koxxa n uMuTanus KOXKH, U3IEIHS U3 HUX, HE OTHOCSIIMECS K JPYTUM KJIaccaM; IIKYpPBI
KUBOTHBIX; JOPOKHBIE CYHAYKH, YEMOAHbI; 30HTHI OT JOXKS U COJIHLA, TPOCTH; XJIBICTBI, KHYTHI,
KOHCKas cOpys U ILIOPHBIE U3/IETHS.

Kaace Nel9: Hemerammueckue CTpoUTENbHBIE MaTepHAIIbl; HEMETANTMYECKUE )KECTKUE TPYOBI 7S
CTPOUTEJIBHBIX LIeJIeH; achaslbT, CMOJIBI M OUTYM; HEMETAININUECKUE MEePEIBUKHbBIE KOHCTPYKIMH U
COOPYKEHMSI; HEMETANINYECKUE TAMSITHUKH.

Kaace Ne20: Mebenb, 3epkana, oOpamiieHus JUIsl KAPTUH U T.I1.; U3JI€NIHs, HE OTHOCSIIUECS K JPyTUM
KJlaccaM, U3 JiepeBa, MPoOKH, KaMblIllla, TPOCTHHUKA, UBBI, POTa, KOCTH, CJIOHOBOI KOCTH, KUTOBOTO YCa,
MAHIUPs Yepenax, pakoBUH, SHTaps, IEpJIaMyTpa, MOPCKOH IEHKH, U3 3aMEHUTENIEH 3TUX MAaTepHaJIOB
WM U3 IJIacTMacc.
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Kaace Ne21: JTomamnsis uinm KyXoHHasl yTBaph U Mocyaa (3a UCKIOYEHUEM U3TOTOBJICHHON U3
0J1aropoIHBIX METAJIJIOB WJIM TIOKPBITOW UMH); PACUECKH U TYOKH; IIETKHU (32 UCKIIIOYEHUEM KHCTeH);
MaTepuabl Ui LIETOYHBIX U3/1ETIUI; IPUCIIOCOOIEHUS A1 YUCTKH U yOOPKHU; MOYAJIKH
MeTaJUInYeCcKHe; HeoOpabOTaHHOE UM YACTUYHO 00paboTaHHOE CTEKIIO (32 UCKITIOUEHUEM
CTPOUTEIBHOTO CTEKJIA); U3/IeNIUs U3 CTeKIa, Gapdopa u (asHca, He OTHOCSIIUECS K IPYTUM KilaccaM.

Kuaace Ne22: Kanarel, BepeBkH, O€UEBKH, CETH, TAJIATKH, HABEChI, OPE3CHT, apyca U MEIIKH, He
OTHOCAIIIMECS K IPYTHM KJlaccaM; HaOMBOYHBIC MaTepHaIb (32 HCKIIFOUCHHEM U3 PE3UHOBBIX U
MJIACTUYECKUX MATEPHUAIIOB); TEKCTHIIBHOE BOJIOKHUCTOE ChIPhE.

Kuace Ne23: Hutu TeKCTUIIBHBIE U NIpSIKa.

Kunace No24: Tkanu 1 TEKCTUIBHBIE U3/CIIHS, HE OTHOCSIIMECS K APYTUM KJlaccam; ojiesa,
MOKpBIBaJIa U CKaTEPTH.

Kaace Ne25: Onexxna, o0yBb, TOJIOBHBIE YOOPBI.

Kunace Ne26: KpyxeBa v BBIIIUTHIC U3/IETUS, TECbMA U JIEHTHI; yTOBUIIbI, KHOIKH, KPIOUKH U
6JIO‘-IKI/I, GYHaBKI/I " UTJibl; MCKYCCTBCHHBIC LIBCTHI.

Kaace Ne27: KOBpBI, IMUHOBKH, MATBI, JIMHOJICYM U MPOYHNC IMOKPBITUA IJIA IIOJIOB; CTCHHBIC obou u
00MBOYHBIE MaTcepuraibl, HCTCKCTHUJILHBIC.

Kuaacce Ne28: Urpsl, Urpynku; riMHacCTU4ECKHE U CIIOPTUBHBIE TOBApPhl, HE OTHOCAIIMECS K IPYTUM
KJIaccaM; €JIOYHBIE YKpAIIECHUs.

Kaace Ne29: Msico, pei0a, NTUIA U IWYb; MACHBIE SKCTPAKTHI; OBOIIN U (PPYKTHI KOHCEPBUPOBAHHbIE,
CYLIEHbIE U MIOABEPTHYTHIE TEIUIOBOH 00pabOTKeE; XKeJle, BAPEHbE, KOMIIOTHI; AHIa, MOJIOKO U
MOJIOYHBIE MPOTYKTHI; Macjaa U XKHUPbI MUILEBBIE.

Kaace Ne30; Kode, gaii, kakao, caxap, puc, Tarnmoka (MaHHOKa), caro, 3aMEeHUTENH Kode; MyKa U
3epHOBBIC IPOAYKTHI, XJI€000YIIOUHBIC H3ACIUs, KOHIUTEPCKUE H3ICIUs, MOPOKEHOE; M, CHPOIT U3
MATOKH; IPOXKKH, IEKapHbIE MOPOILKH; COJIb, TOPUULIA; YKCYC, TPUIIPABBI; MPSHOCTH; MTUIIEBOU JIEI.

Kunace Ne31: CenbCkox034iCTBEHHBIE, CaJI0BO-OTOPOIHBIE, JIECHBIE U 3€PHOBBIC MPOIYKTHI, HE
OTHOCAIIUCCA K APYTUM KJIACCaM; JKUBLIC ) KUBOTHBIC,; CBCIKUC (I)pyKTBI H OBOIIM, CCMCHA, )KXHUBBIC
pacTeHHsl U IBETHI; KOpMa JJIsl )KUBOTHBIX; COJIOI.

Kaace Ne32: [1uBo; MuHEepanbHbIE U Ta3UPOBAaHHBIC BOBI M IPOYHE OE3aIKOTOJIbHBIC HAITUTKY;
(GpyKTOBBIE HATUTKHU U (PYKTOBBIE COKU; CUPOIIBI U IPOYNE COCTABBI JUI U3TOTOBJICHUS HAITUTKOB.

Kuaace Ne33: AnkorosbHbIC HAITUTKH (32 UCKITIOUCHUEM TTHBA).

Kuaacc Ne34: Tabak; KypuTelbHbIE TPUHAIICKHOCTH; CITUUKH.
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YCIYTH

Kaace Ne35: Pexnama; MeHeDKMEHT B chepe OM3Heca; aIMUHUCTPATUBHAS IESITEIILHOCTD B chepe
6usHeca; oucHas ciayx0a; ONTOBas U pO3HUYHASI TOPTOBJISL.

Kaace Ne36: CtpaxoBanue: puHAHCOBAS IEATEILHOCTh; KPEAUTHO-ICHEKHBIC OTIEPAIli; OTIEPALHH C
HEJIBUYKUMOCTBIO.

Kaace Ne37: CtpouTenbCTBO; PEMOHT; yCTaHOBKA 000y IOBaHHUS.

Kunace Ne38: TenekoMMyHUKAIUK.

Kuaace Ne39: TpancriopTrpoBKa; yImakoBKa U XpaHEHUE TOBAPOB; OPraHU3aIUsl My TEIIECTBHI.
Kaacce Ne40: O6paboTka MaTepuasos.

Kaace Ne41: Bocniutanue; obecrnieueHne y4eOHOTo mporiecca; pa3BiedeHUs; OpraHu3amus
CIOPTHUBHBIX U KYJIbTYPHO-IIPOCBETUTEIBHBIX MEPOIIPUATHMN.

Kaace Ne42: Hayunble v TEXHOJIOTHYECKHE YCIYTH U OTHOCSIINUECS K HUM Hay4YHbIE UCCIIETOBAHUS U
pa3paboTKH; yCIyTy 1O TPOMBIIIJICHHOMY aHAJIU3y W HayYHBIM HCCIICIOBAaHUAM; pa3paboTKa u
YCOBEPIICHCTBOBAHUE TEXHHUUECKOTO U MPOTPAMMHOI0 00ECIICUCHHSI KOMITBIOTEPOB; IOPHINYECKast
ciy»o0a.

Kaace Ned3: Yeayru no obecrieueHHIO MUIIEBBIME MTPOAYKTAMH U HAIIUTKaMU; 00ecriedeHne
BPEMEHHOTO IIPO’KUBAHUSL.

Kaace Ned44: MenumHCKIE yCITyTH; BETEPUHAPHBIE YCIYTH; YCIIYTH B 00JIACTH TUTHEHBI U
KOCMETHUKH JJIS JIFOJIeH U )KUBOTHBIX; YCIYT'H B O0JIACTH CEIbCKOI0 X035ICTBA, OrOPOAHUYECTBA U
JIECOBOJCTBA.

Kuaacc Ne45: [lepcoHanbHbIE U COLIMATIBHBIE YCIYTH, OKa3bIBAEMbIEC IPYTUMHU 7Sl YJIOBICTBOPEHUS
MOTPEeOHOCTEN MHANBUYAJIBHBIX JINIT, CITY>KOBI 6€30MacHOCTH IS 3alTUTHI UMYIIIECTBA U
WHJUBU]Ty aTbHBIX JIUII.
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